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Children’s Miracle Network Hospitals® raises 
funds and awareness for 170 member hospitals 
that provide 32 million treatments each year to 
kids across the U.S. and Canada. Donations stay 
local to fund critical treatments and healthcare 
services, pediatric medical equipment and 
charitable care. Since 1983, Children’s Miracle 
Network Hospitals has raised more than $5 
billion, most of it $1 at a time. Its various 
fundraising partners and programs support the 
nonprofit’s mission to save and improve the 
lives of as many children as possible.





Millennials rank children’s hospitals as the cause 
most important to them. 
23% said children’s hospitals are the cause most 
important to them, and 60% understand that their 
local children’s hospital is in need of donations to 
continue providing care. 

Children’s Miracle Network Hospitals has 
valuable assets that create measurable 
sponsorship ROI.
From Dance Marathon to Extra Life, from Radiothon to 
Patient Champions, from corporate on-site activation to 
local hospital integration, Children’s Miracle Network 
Hospitals has the programs and partners to help 
America’s credit unions reach millions of constituents 
across varying coveted demographics. 

Why engage with Children’s 
Miracle Network Hospitals? 

Funds benefit the greatest needs for each of our 
170 children’s hospitals. 
Every dollar delivered to our hospitals has an impact.  
For example, $1 can purchase two preemie baby 
diapers for the smallest of patients.  In 2017, we will 
deliver nearly $400 million dollars to local children’s 
hospitals. 



•82% of consumers consider a company’s 
social and environmental commitments 
when deciding what to buy and where to 
shop. 

•Given similar price and quality, 90% of 
consumers are likely to switch brands to 
one associated with a good cause.

•62% of employees would choose to work 
for a socially responsible company even if 
the salary is less than at other companies.

•52% of workers said “a job where I can 
make a social impact” is important to their 
happiness.

•The Millennial Mom is more likely than 
other demographics to consider CSR when 
deciding what to buy and where to shop 
(87% vs. 80% U.S. average).

•87% of millennials will purchase a product 
with a social benefit and 82% will tell 
others in their networks about it. 

*See Slide 16 source references

Corporate Social 
Responsibility (CSR) and 
Social Engagement Drives 
Consumer Response

“Creating a strong 
business and building 

a better world are 
not conflicting goals –

they are both 
essential ingredients 

for long-term 
success.”

-William Clay Ford Jr. 

Executive Chairman, Ford 
Motor Company.

“Corporate Social 
Responsibility is a 

hard-edged business 
decision. Not because 
it is a nice thing to do 

or because people are 
forcing us to do it 

because it is good for 
our business.”

– Niall Fitzgerald, Former 
CEO, Unilever



Credit Unions for Kids, the brand under which 
America’s credit unions fundraise for Children’s 
Miracle Network Hospitals, has been a national 
partner since 1996. Since being adopted as the 
charity of choice of the credit union movement, 
CU4Kids has grown to be the industry’s most 
successful philanthropic program. To date, credit 
unions have raised over $160M for CMN Hospitals, 
including over $12.3 million in 2016. Credit Unions 
raise funds year-round in a variety of ways 
including events, national campaigns, and 
numerous grassroots fundraising programs.



#VoteForMiracles

In 2016, #VoteForMiracles was created to celebrate the 
20th anniversary of the Credit Unions for Kids program. 
#VoteForMiracles is an online competition wherein 
consumers could vote for their favorite CMN Hospital to 
win a share of $100,000, presented on behalf of America’s 
Credit Unions.  The campaign was designed to showcase 
the credit union difference to members and nonmembers 
alike. Almost 300,000 votes were cast for 141 CMN 
Hospitals, representing members from over 2,200 credit 
unions.

In 2016, voting took place from Tuesday, Nov 29 through 
Tuesday, Dec 20. 

Executive Results Summary:
The combined efforts of the credit unions, Children Miracle Network Hospitals, and their 170 
member hospitals engaged on many levels to make #VoteForMiracles a huge success that 
resulted in tremendous activation and a saturation of earned/social media buzz in the 
marketplace.  A summary of that success is provided here with more detailed examples to 
follow in the next couple of pages:

Voting: 
• Campaign generated over 300,000 votes from members of over 2,200 credit unions
• 141 hospitals received votes
• $100,000 was distributed among five winning hospitals: 

• 1st- 43,000 votes: Hurley Children’s in Flint MI ($50,000)
• 2nd- 37,494 votes: Mercy Children's, Toledo, OH ($20,000)
• 3rd- 24,622 votes: El Paso Children's, El Paso, TX ($15,000)
• 4th- 20,664 votes: Children's New Orleans, New Orleans, LA ($10,000)
• 5th- 8,068 votes: Children's of Georgia, Augusta, GA ($5,000)

Buzz: 
• Earned Media – 35 stories published with 6,650,550 impressions
• Social Media – 6,354,636 reach with 354,761 views
• Email Marketing – 1,365,335reach with 278,040 views



Earned Media Results:

The #VoteForMiracles promotion garnered 6.5 million impressions 
from news stories outside credit union industry. The majority of the 
news stories were from online news outlets, but a few came from TV 
stations as well. Hurley Children’s Hospital did a fantastic job courting 
their local media and was able to get a number of stories published. 

SOURCE SUB-REGION REACH AVE

ABC 12 – WJRT Michigan 57216 $       529.25 

CBS4 Local Texas Unavailable $                 -

ABC 12 – WJRT - 78536 $       726.46 

CUNA Councils Texas 124441 $   1,151.08 

El Paso Times Texas Unavailable $                 -

ElPasoProud Michigan Unavailable $                 -

Grand Blanc View Louisiana 64896 $       600.29 

KPLC 7 News South Dakota 42343 $       391.67 

KSFY News Oklahoma 76624 $       708.77 

KSWO-TV 7 Texas 46177 $       427.14 

KTRE ABC-9 Texas 109644 $   1,014.21 

KXXV-TV ABC Texas Unavailable $                 -

Mix 94.1 KMXJ Radio Michigan 1795848 $ 16,611.59 

MLive.com Michigan 1820302 $ 16,837.79 

MLive.com Michigan $ 16,837.79 

MLive.com Michigan 1820302 $ 16,837.79 

MLive.com Texas 25381 $       234.77 

Myhighplains.com Texas 128939 $   1,192.69 

NewsChannel 10 Texas 55861 $       516.71 

NewsWest 9 Texas Unavailable $                 -

Telemundo Amarillo Michigan Unavailable $                 -

The Burton View Indiana Unavailable $                 -

WBIW.com - 1340 AM - 92442 $       855.09 

World News Report - EIN Ohio 155216 $   1,435.75 

WTOL.com Wisconsin 40855 $       377.91 

WXOW News 19 Michigan 57216 $       529.25 

TOTALS
35 stories 
Published

6,535,023 
Impressions

$ 78,355.38 
AVE

#VoteForMiracles



Social Media Results:

Leading up to and during Credit Unions For Kids’ #VoteForMiracles 
campaign, Children’s Miracle Network Hospitals leveraged its social 
media networks in an effort to encourage brand supporters, 
hospitals, corporations and communities to vote for the member 
hospital of their choice to earn a donation from America’s credit 
unions.

Tactics included real-time engagement with supporters, hospitals, 
other communities and partners promoting the campaign as well as 
publishing organic and paid content across various channels 
(including Facebook, Twitter, Instagram). Result do not include 
engagement from network hospitals. 

#VoteForMiracles

SOURCE PEOPLE REACHED NUMBER OF POST 
VIEWS

CMN Hospital National Channels

Facebook 87,028 137,941 

Twitter 30,781 48,014 

Instagram 5,610 6,806 

CMN Hospital Corporate Partners

RE/MAX Twitter 832,548 Unknown*

Celebrity Channels*

Facebook 2,529,065 162,000

Twitter 2,869,604 Unknown*

TOTALS
6,354,636 

PEOPLE REACHED

354,761  
VIEWS

***Potential Reach is the aggregate number of followers of accounts that issued a posts. Facebook privacy laws do not allow for 
this tracking on general public posts. 

Twitter Engagement by General Public

Total Re-Posts by General Public 1,877

Potential Reach Through General Public Accounts 7,501,446**

*Unknow views due to how Twitter clicks are tracked.
**Celebrities include Alli Simpson, Angelica Hale, Mark Wills, David Archuleta, Crystal Bowersox,  Bill Engvall, Marie 
Osmond, Miss America, Dan Kildee 



Social Media Celebrity Posts :

#VoteForMiracles



Email Marketing Results:

The goal of Children’s Miracle Network Hospitals email marketing is to 
drive brand awareness (both CMN Hospitals and credit union), and 
encourage people to participate #VoteForMiracles. We took this 
opportunity to educate our community about our partnership with 
credit union, remind people of the charitable need of Children’s 
Hospitals across the country, and keep subscribers engaged by 
providing fun facts about the Credit Unions for Kids program. 

In additional to CMN Hospital national emails, network hospitals sent 
emails to their donor list. Data on these is emails is not available due 
to hospital privacy standards.

Marketing touchpoints include:

• CMN Hospital national newsletter
• 21 daily emails send to people who had submitted a vote for 

their hospital 

#VoteForMiracles

SOURCE NAME PEOPLE 
REACHED

OPEN 
RATE

CMN Hospitals December Newsletter

260,607 20,911

Daily Emails 

1,104,728 257,049

TOTAL 1,365,335 278,040



Children’s Miracle Network Hospitals
Joe Dearborn

cdearborn@cmnhospitals.org 
205 West 700 South 

Salt Lake City, Utah 84101
www.CMNHospitals.org 
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